With its glorious landscapes, World Heritage sites and
abundant wildlife and following the end of civil arrest,
Sri Lanka is well placed to become a major tourist
destination. In response to the client brief,
Representation Plus created and implemented a
detailed UK public relations campaign using the full
range of their resources. We helped to introduce new
products and services to the UK market using regular
press releases and media visits reinforcing the positive
brand image of Sri Lanka as a luxury tourist
destination whilst also mitigating the impact of any
negative publicity and or crisis. Our overall success
has established the Sri Lanka ‘brand’ among peers,
the press, and potential customers. Visitor figures rose
by 50% during the 2 year campaign and over £3 million
of positive media coverage was generated at which
stage Sri Lanka was ready to take their PR activities
back in house.

PR CAMPAIGN COMPONENTS

® Press Pack

® Press Releases

® Press Interviews/ Conference

® Press Trips

® Newsletter

® Feature Article placement

® PR Events including Chelsea Flower Show
® Celebrity Endorsement

® Travel Blog

Website: www.srilanka.travel

The Travel Channel
filming in Sri Lanka

Celebrity
Endorsement —
Robson Green filming
in Sri Lanka

The Opening of the
Uda Walawe exhibit
at Twycross Zoo

Celebrity Endorsement
— Bill Oddie’s recent trip
to Sri Lanka

The Queen visiting
Sri Lanka at Chelsea
Flower Show

Press Trips

Press Conference at
World Travel Market

National Coverage

Competitions

Press Releases



